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S1nEna9/Student's Name 19 giung )T

Miss. Khankeo CHANTHALUNGSY azvinunFIna9/Code of Student’s : 128/092/22
3929339551 /Field of Study :  UAMMWWAiio / Asiness Advinistration Su-iia-Uiiio/Date of Birth:  07/08/2003
32901/ Major :  nAURMIVNALTHONI I / General Business Management SndnaatlAcadenic Year: 2024 - 2025
az0u/Degree: GOV HO S / Haher Hploma of Busivess Mwinistration (HBA) LIRVSN Y /Duration of Studies: 4 &/ 1775 314/Semester

& (@) S8 & o S = 8
=] 7] ot ] =) > ) =
s ReVINIVOR) : : il 2209IRMWIY) (|
G c| ®| > G c| 3 =)
r = | ® |3 = 1= ] 3
@ ° c @ ° [

Subjectname |2 |3 & Subjectname |2 2| 2

1 / second Year 2023 - 2024
Ill’lﬂSj]ﬁﬁ/Semester /4

'll’lﬂ&'jﬂﬂ‘l’/ Semester X

1 | w@anza0uz09wan Macro-Economics) 3127 C+ 1 | asuiiawi Excel 99u993 1 3| 18 | D+

2 mmﬁm’ﬁsgﬁn (Local Business) 319D+ 2 USMIUNIGONSINNEREEEY 3| 28 C+
? (Competitive Strategic Management)

3 ﬂﬂilﬁiléﬁlﬂ (Managerial Accounting Analysis) 3| 18| D+ 3 | NWUIMIU-NIV29Y (Sales Management) 3 2.5 C+

4 | GinNIW-nIWUF0 (Principle of Management) 31338 g4 | VADITU-QUASINMILIULUTI)AN 3133 | B

(Public Finance Management)

g | wiarsiindrduniwidna-nasio 1 9 (30! B g | wiasiindraunaidnw-naziio 2 2 1929 | ¢
((English for Business Management 1) ) (English for Business Management 2) )

6 | tJuar-nawunzuzaa (Money-Baking) 2 1338 6 | 99UWILHTNIINGIY 2 (Computer Ofice 2) 2 | 28 | C+

7 | 99uWIEEINIIW 1 (Conputer Ofce 1) 2 (34| B 7 | fowwIsnasioan (LaolawBusiness) 2123 | C

NIVIANIW-ISIUSY 1A NIV nasonIwa0nzvIuianau-Suiinlns

11'153 (Hotel-Tourism Management) 39 (E-Government and Digital Government)

muﬁﬁ‘mﬁm-q ONSTN0 (Strategic Management) LE0N S OasWAN (Micro-Economics)

lll‘lﬂs'JIIiI‘f/Semester ny W‘IIISJIIIESemester v
1 muua‘mﬂm-qyaajmuuagumamu 3 171D+ 1 | DWUATIW-WONNIFINIW 3 99 C
(Management Information System) (Behavior Organization Management)
NIWUIMI NIWNZVINI WAz §1 e .
2 & 3126 C+ 2 | NIWUAMIUNIVEYY (Financial Management) 3 2.1 C+
139 (Banking — Credit Management)
3 | WUANIV-SNININY (Ofice - Nanagemen) 3 (25| C+ 3 | nWOsNIOYNTEL Modern Marketing) 320 | C

292/IT-XCC/Dipl.-Kim(MBA_MITC) Khamphouy Phouimany, 10/12/2003
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4 | MUUIMIU-ZUWEIMNBULY0 3123 C 4 | §azusna299 (Salesmanship) 2120 (
(Human-Resources Management)
5 | agumolddningay 1 (OficeComputer 1) | 2 | 26 | C+ 5 | Mwidmwmvinsidinlnsin 2| 18 | D+
(MIS/E-Commercial Management)
6 | WdBdinddunminm-yasio 3 2 (23] ¢C 6 | USVIUNIWOSNIO Marketing Management) 21 23| C
((English for Business Management 3) -
o . vamudusnauiu-Juuzuan
7 | wonzaaavionzua (Economic Development) 21221 C 7 3 ) 2 2.1 C+
(Accounting Budget Management)
3 NWUAMIUANIUNIVTUS DT 9 [ 19| p+ 3 wagagyfindadunavdnau-vazio 4 9 1 19 | p+
(Accounting Management in the Practices ) ’ ( English for Business Management 4) ’
9 | vinnawnzmInyn Tl (Modem Principle of Marketing) 2 20| C 9 | asuliaLiidaingaw 4 (Office Computer 4) 2 | 25 | C+
10 | nwwilagsiviinargyivivgiy (HBA) ldasuyyazimeniiiy
' . . U
aSUVVASLUIY / Cumulative Point Average 2 . 7 1\ {91d]
DIVVUI5T0 / Total Passed Credits 98 | Grade

A = 40= &30 (Excellent)
B+=3.5 = Gigae) (Very Good)

B =3.0=25 (Good)
C+=25 =Od1E (Fairly)

C =20= 07 (Fair)
D+=15=d781d (Poor)

D =1.0= 2830 (Very poor)
F =00 = &n (Fail)
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292/IT-XCC/Dipl.-Kim(MBA_MITC) Khamphouy Phouimany, 10/12/2003
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Champasak Province, October 08, 2025
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The Director
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